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 شكس ٔذمدٌس
 

أشكس الله أٔلا ٔأخٍسا، ٔأحًدِ ػهى فضهّ، ٔػهى يا يُحًُ تّ يٍ لٕج ٔػصو ٔشثاخ لإذًاو ْرا 

. انؼًم

،  "ػثد انًجٍد يسداظً"كًا أذمدو تجصٌم انشكس إنى أظراذي انفاضم اندكرٕز 

ػهى نطف انًؼايهح ٔنٍٍ انجاَة، ٔػهى كم ذٕجٍٓاذّ َٔصائحّ انمًٍّح ٔدػًّ انًؼُٕي نً طٍهح 

. فرسج إَجاش ْرا انؼًم،  ٔانصثس ػهى ذنك

،  "نٍُدج ضٍف"، ٔالأظراذج "صانح تٍ َٕاز"ٔانشكس كم انشكس إنى اندكرٕز 

ٔكم أظاذرذً تمعى ػهٕو الإػلاو ٔالاذصال تجايؼح لعُطٍُح،  

". إدزٌط تٕنكؼٍثاخ"ٔػهى زأظٓى الأظراذ اندكرٕز 

كًا أذٕجّ تؼظٍى انشكس إنى كم يٍ ظاػدًَٔ ػهى إذًاو ْرا انؼًم انًرٕاضغ تًجٕٓدْى ٔدػًٓى 

. ٔاْرًايٓى



 

 

 

 

فهرس المحتويات 

 

І02

102

205

305

406

512

624

ІІ25

125

229

331

439

541

44

148

253

355

459

575

676

782

83



І87

187

289

392

494

ІІ95

196

2100

3103

4104

5104

6110

7111

8114

9117

ІІІ118

1 -118

2 -120

3 -120

4 -121

5 -121

125ْٕايش انفصم انصانس

І130

1 130

2 -131

3 -131

 

 



4 ...................................................................................135

ІІ 139

1 - 139

2 - 246

3 253

254فاق اندزاظح4

 256

257

258



فٓسض الأشكال  

 

1031

20112

03112

04123



فٓسض انجدأل
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10.43%
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17

%%%

08 16.66 49 73.13 57 49.56 

31 64.58 15 22.38 46 40 

09 18.75 03 04.47 12 10.43 

48 ≈100 %67 ≈100 %115 ≈100 %

17

73.13%16.66% 

(64.58%

22.38 %)

18.75%04.47%
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(18)

(100)%

(66.66)%50%(46.96)%

35% .

45%42.42%41.66%

(33.33)%
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1996%

04%

61.53%

56%

32%

12%
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20

%

63 55.26 

22 19.29 

29 25.43 

114 %100≈ 

55.26%

19.29%

25.43% 
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(21)

%%%

20 45.45 43 61.42 63 55.26 

04 09.09 18 25.71 22 19.29 

20 45.45 09 12.85 29 25.43 

44 ≈100 %70 ≈100 %114 ≈100 %

(21)

(45.45 %)

09.09%

61.42%

25.71%

12.85%

  ـــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــ 

165 



  ـــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــ 

166 



22

(91.66)%(83.33)%

(54.54)%(44.26)%

42.85%

57.14%

(19.67%

18.18%)

(8.33 %

36.06%27.27%

8.33%
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(23)

%

36 33.64 

31 28.97 

40 37.38 

107 ≈100 %

23

37.38% 

33.64%28.97%
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(24)

%%%

12 26.08 24 39.34 36 33.64 

14 30.43 17 27.86 31 28.97 

20 43.47 20 32.78 40 37.38 

46 ≈100 %61 ≈100 %107 ≈100 %

(24)

39.34%، 

26.08%

30.43%

27.86)%

(43.47%32.78%
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25

(66.66)%

35%30.76%16.94%

(42.37)%
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26

(72.72%

59.19%

(64%44%

28%

28%

08%

70.83%20.83%08.33%
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(27) 

%

24 06.87 

47 13.46 

37 10.60 

17 04.87 

49 14.04 

09 02.58 

15 04.30 

43 12.32 

57 16.33 

51 14.61 

349 ≈100 %

27

(16.33)%

14.61%

(14.04)%

13.46%12.32%
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06.87%04.87%

04.29%02.57%
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ٌثٍٍ أْى انثسايج انرً ٌعرًغ نٓا أفساد انؼٍُح :  (28)جدٔل زلى 

3712.67

4013.70

2107.19

0903.08

2809.59

0401.37

2508.56

0802.73

1103.76

2006.84

2508.56

1806.16

2608.90

1003.42

1003.42

292≈100%

(28)

13.70%

12.67%

(08)
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( دلائك104)

28%

25%25%

25%
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(29)

%

40 32.25 

10 08.06 

65 52.41 

09 07.25 

124 ≈100 %

(29)

49.22%

32.25%

8.06%.

7.25%
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(30)

%%%

09 20 31 39.24 40 32.25 

04 08.88 06 07.59 10 08.06 

27 60 38 48.10 65 52.41 

05 11.11 04 05.06 09 07.25 

45 ≈100 %79 ≈100 %124 ≈100 %

30

60%

48.10%

(39.24%20%
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(31)

73.33%(54.54)%

(52.94)%(80)%

57.14%

31.81%27.94%

13.33% 
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(32)

69.56%58.33%56%53.57%

36.11%

(55.55)%28.57%

24%17.39% ،16.66%

(33) 

%

37 37 

53 53 

10 10 

100 100 %

33

53%

37%

10%
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(34:)

%%%

11 27.5 26 43.33 37 37 

22 55 31 51.66 53 53 

07 17.5 03 05 10 10 

40 100 %60 ≈100 %100 100 %

55%

51.66%.  

43.33 %

27.5%. 
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(35)

(80%77.77%

63.63%38.88% ،21.05%

(61.4%

61.11%36.36%

(22.22)%(20)%

17%
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36

86.95%

47.36%45.45%08%

04.54%81.81%

80%42.10%

36.36%13.04%

(37)

%

58 58 

42 42 

100 100 %

(37)

58%

42%
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(38) 

%%%

20 50 38 63.33 58 58 

20 50 22 36.66 42 42 

40 100 %60 ≈100 %100 100 %

(38)

63.33%

36.66%
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(39)

(88)%(66.66)%

60%54.54%

50.87%49.12%

45.45%

40%(33.33)%

(11.11)%
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2.1-

(40)

%

31 31 

57 57 

12 12 

100 100 %

(40)

57%

31% 

12%
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41

%%%

09 22.5 22 36.66 31 31 

23 57.5 34 56.66 57 27 

08 20 04 06.66 12 12 

40 100 %60 ≈100 %100 100 %

(41)

(57.5%56.66% 

(36.66%22.5%)
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(42)

(80)%(77.77)%(06) 

 (45.45)%

38.88%14.03%

(66.66)%

19.29% 05.55%  .
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(43)

يٍ 78.26%

13.04%

08.69%

36.84%

(57.89)%

05.26%

18.18%(63.63)%

(88)%12%
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(44) 

%

34 26.15 

62 47.69 

26 20 

08 6.15 

130 ≈100 %

(44)

47.69%

(28)

26.15%
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20%.6.15%

(45) 

%%%

10 23.80 24 27.27 34 26.15 

20 47.61 42 47.72 62 47.69 

08 19.04 18 20.45 26 20 

04 09.52 04 04.54 08 06.15 

42 ≈100 %88 ≈100 %130 ≈100 %

(45)

(47.61%47.72%

(23.80%27.27%

(19.04%20.45%

09.52%04.54%
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(46)

53.84%

48%(40)%(41.66)%

30.76.%

(53.84)%40%

33.33%28%

15.38%

25%21.53%20%

15.38%

13.33%

9.23%

6.66%4.%
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(47) 

%

37 37 

51 51 

12 12 

100 ≈100 %

(47)

51%

37%

(12%)
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(48) 

%%%

08 20 29 48.33 37 37 

25 62.5 26 43.33 51 51 

07 17.5 05 08.33 12 12 

40 100 %60 ≈100% 100 100 %

 (48)62.5%

43.33% 

48.33 %20%

17.5%08.33.%
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(49)

(100)%

88.88%

(14)

63.15%50%

45.45%11.11%

32.45%

16.66%

15.79%
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(50)

78.26%

 

 

73.68%

(18.18)%(17.39)%12%

09.09%05.26%
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(51) 

24 10.57 

34 14.98 

36 15.86 

12 05.29 

31 13.65 

11 04.38 

08 03.52 

71 31.28 

227 ≈100 %

(51)

31.28%

15.86%

14.98%13.65%

5.29%

4.84%

03.52%
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(52)

%

43 43 

51 51 

06 06 

100 100 %

(52)

51%

43% 

6%
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(53)

80%77.77%

72.72%

38.88%

29.82%(61.40)%

14.32%

8.77%5.55% 
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(54)

(78.26)%

36.36%36%27.27 %26.31%

09.09%08.69%

08%(04.54)%
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(55)

%

32 32 

40 40 

28 28 

100 100 %

(55)

40%

32%

28%
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56

%%%

07 17.5 25 41.66 32 32 

20 50 20 33.33 40 40 

13 32.5 15 25 28 28 

40 100 %60 ≈100 %100 100 %

(56)

41.66%17.5%

32.5%

25%

  ــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــ 

216 



  ـــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــ 

217 



(57)

80%77.77%

63.63%22.22%17.54%

55.55%42.10%

27.27%

40.35%22.22%
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(58)

( %65.21)يُٓا

 

26.31% (27.27)%(28)%
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LE RESUME EN FRANCAIS 

Notre recherche a pour objet  réception des programmes de la radio régionale 

d’Oum El Bouaghi par les populations résidentes de la wilaya. Elle vise à rendre 

compte de l’écoute de ces programmes en répondant à la question centrale de notre 

problématique sur la satisfaction des attempts des auditeurs.  

L’intérêt pour ce sujet tient autant à la rareté des travaux sur le média radio et 

particulièrement sur les radios locales qu’à l’extension prise par l’expérience des 

radios régionales à travers tout le pays. 

Notre étude prend appui sur un état une présentation du média radio d’une 

part et sur un exposé de l’évolution de la radiodiffusion en Algérie d’autre part en 

mettant en exergue l’intérêt de le mise en place de radios  locales  pour le 

développement d’une information de proximité  et la promotion des traditions 

culturelles régionales. 

La construction de notre recherche a fait appel à l’observation et à la 

description de la radio régionale de Oum El Bouaghi, de son fonctionnement et au 

suivi de ses programmes. La recherche de l’information a requis les ressources 

documentaires disponibles, le recours à des entretiens et principalement une enquête 

par questionnaire auprès des auditeurs de la station. 

La construction de l’échantillon a croisé différents publics  repérables soit  par 

leurs lieux d’écoute -  domicile, cités universitaires, locaux commerciaux -  soit par 

leurs moments d’écoute et prend  appui sur l’observation directe des rapports aux 

programmes de la station.  

L’enquête  a visé à déterminer les choix des différents publics parmi les 

programmes proposés par la radio régionale et le degré de satisfaction exprimée par 

les auditeurs de ces différents programmes.  

Il résulte du dépouillement de l’enquête que les auditeurs de la radio régionale 

d’Oum El Bouaghi  se déclarent plutôt satisfaits de l’offre de la station et qu’ils en 

tirent des avantages relatifs sur différents registres  sur tout support linguistique arabe 

ou chaoui. 

 Ils se déclarent ainsi mieux informés de ce qui se passe dans leur région et 

apprécient aussi la diversité des programmes diffusés (culture, religion, sport etc)  

Les écoutes - le plus souvent personnelles- au domicile ou sur les lieux 

d’activité s’accordent avec l’agencement dans le temps des programmes diffusés.  

La recherche indique ainsi que la radio régionale d’Oum El Bouaghi répond 

dans l’ensemble aux a tentes des populations locales et a pu prendre place dans la 

société locale comme un média légitime et efficace. 

 



ENGLISH SUMMARY 

   

The problem of this study focuses on one main question: does the regional 

media through Oum El Bouaghi Regional Radio meets the needs of the public 

concerning the presented programs? 

 

The student’s choice of this subject is not a coincidence, but it is rather based 

on reasons including the decrease interest in research on regional media, the narrow 

point of view towards all what is local with the narrowness of its space and 

perspectives, the vast proliferation of regional radio throughout the country, the 

attempt to find out if this type of media, via this means, has met the expected needs of 

the public, the desire to learn about  the local public’s traditions of listening to the 

regional radio and the needs that have been met behind this listening, basing on the 

theory of uses and gratifications whose branches are fertile fields for conducting 

studies. 

 

The student has tried to achieve the following purposes: explaining the 

reasons for listening to the local media especially regional radio, discovering the 

interaction that occurs when listening, learning the traditions and the type of the tool 

used by the local society public, and also knowing how local radio has managed to 

meet the expected needs of its public. 

 

To study the issue that has been  raised, the student assumed that the public of 

Oum El Bouaghi Regional Radio listens consistently to  the various broadcasted 

programs, she also assumed that Oum El Bouaghi Regional Radio meets the 

psychological, cognitive and social needs expected by the public. 

 

The nature and objectives of this study required to follow the descriptive 

method, the field study was carried out by various means such as: observation, 

interviews, questionnaires that have been distributed to a sample of 100 individual, 

chosen intentionally.                              . 

 

The theoretical part of the study has been set in three chapters, the first has 

been devoted, as an introduction, to the subject of the study: uses and gratifications, 

as for the second chapter it has been devoted to the various concepts related to 

regional media, the circumstances of its birth, its means, its features and functions. In 

the third chapter, she discussed a brief history of the Algerian radio, the regional 

radio, the reasons for its birth, its stages, its development, its characteristics and its 

financing, then we discussed Oum El Bouaghi Regional Radio as an Algerian radio 

example, so that the methodological procedures in the last chapter would be 

consistent with the results of the field study. 

 

Our study led us to conclude the following results: 

1 / More than three quarters of all the words in the sample usually listen to Oum El 

Bouaghi Regional Radio.  



2 / women are much more exposed to the regional radio in comparison to men, and 

their listening is more systematic than men. The listening of people with lower 

educational level (or uneducated people) is more systematic than those having a 

higher educational level. 

3 / the majority of words’ sample are exposed to Oum El Bouaghi Regional Radio for 

a period of time ranging from one hour to three hours. 

4/ the majority of the questioned people prefer to listen to the regional radio 

individually during morning and evening; they also prefer to listen to the radio at 

home, and in the workplace. 

5 / there is no difference among questioned people between the Arabic language or 

Chaoui when they listen to Oum El Bouaghi Regional Radio. 

6 / this study has allowed us to discover the reasons behind listening to   Oum El 

Bouaghi Regional Radio by the public, namely: 

- Learn what happens in reality 

- It is compatible with the interests of the questioned people. 

- Admiration by those who present the programs. 

7 / Oum El Bouaghi Regional Radio generally meets the needs and trends of the 

questioned people, hence the regional media through this radio meets the majority of 

the expected needs of the public. 

8 / Oum El Bouaghi Regional Radio meets the psychological needs expected by the 

public, including all matters relating to: 

- Entertaining. 

- Get rid of loneliness feelings. 

- Reduce the stress caused by living conditions 

9 / Oum El Bouaghi Regional Radio meets cognitive needs expected by the public, 

namely: 

Increase the general cultural information 

Increase religious information 

Increase historical information 

Increase artistic information 

Increasing political information 

Increase literary information 

Increase sports information 

Increase medical information 

10 / Oum El Bouaghi Regional Radio meets social needs expected by the public, 

namely: 

- Participate in solving social problems. 

- Learn the lesson 

- A better understanding of knowing how to deal with people. 

11 / most people that have been questioned have not participated in the programs 

presented by Oum El Bouaghi Regional Radio. 

12 / most people that have been questioned thought that the programs presented by 

Oum El Bouaghi Regional Radio are successful into some extent.


